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their income, education, and age increase. However,
they behave more altruistically, when they are engage
In religious practices and volunteer work.

Interview
o Total of 14,714 observations, In ten provinces
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Conclusion

as It occurs a social cost

« Andreoni  (1990): cutting tax on altruistic but
Increasing tax on less altruistic to raise the
contributions

e Hossain & Lamb (2015), Kitchen (1992), Kitchen
& Dalton (1990): tax deduction Is effectiveness,

 AD: natural log of the amount of donation

 DS: the amount of donation status of the
respondent

e Z:the vector of variables determined the

o Selfishness has the most influence on the
charitable decisions and on the amount of
contributions.

e Social pressure has the second most impact on
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